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Is it even possible?  Summer is already coming to an end?  I 

was at the store last week and saw all the back to school 
items on display.  Thinking of how Hallmark has Christmas 

ornaments out in July now, I sort of mumbled to myself, “Back to school 

already?”  The sales person overheard me, and very abruptly reminded me 
that back to school is only a few weeks away.  I know she was right, but it 

feels like Summer just started.  Do you remember, when you were a kid, and 

it seemed like Summer lasted forever?  Then, you have your own kids, and it 
all happens in a blink of an eye.  I know, I know, it goes by fast, everyone 

says that, but I’ve been writing this newsletter for almost 3 years now, and if 

you’ve been following, it may surprise you that my oldest, Baylee, is going 
to, as she refers to it, The Big Kid Playground this year.  She’s graduated 

from her toddler school, and will be starting the Primary program this year.  

Some days I look back at photos from last year, and I realize that my baby 
is, in fact, a big girl now.  I don’t know when exactly it happened, but it did.  

Sometimes, she will look at her baby sister and say “when I get little, I can 
have a far far [pacifier] too” or something along those lines.  I don’t have the 

heart to tell her that you don’t get to go back, 

no matter how much I wish we could.  So in the 
words of Muhammed Ali - “Don’t count the days, 

make the days count.”     

   - Jayne Engle-Allen, CLCS 

The Hartford Financial Services Group 

Inc announced today that it is making 

its award-winning AARP-branded auto 

insurance program available through 

Engle & Associates Insurance Brokers.   

 

Engle & Associates was chosen after 

satisfying a number of eligibility 

r equ i r emen t s  wh ich  inc luded : 

demonstrating a commitment to 

community service; meeting a high-

level of business and ethics standards; 

and completing a training program 

designed to highlight the needs of the 

50+ population.    

 

The AARP-branded auto insurance 

program is designed in consultation 

with The Hartford Advance 50 Team, 

which helps to tailor our products and 

services specifically to the interests and 

needs of Baby Boomers and older 

adults. Notable program features 

include:  

 

 Substantial Premium Savings 

 Lifetime continuation agreement 

 Accident Forgiveness 

 12-month rate protection 

 

- Expected launch date is October 8th.   

Did you know we offer all 

these services and more?!?   

PERSONAL INSURANCE:  

 Home Insurance 

 Auto Insurance 

 Boat Insurance 

 RV Insurance 

 Motorcycle & OHV Insurance 

 Life Insurance 

 Health Insurance 

 Flood Insurance 

 Earthquake Insurance 

 Personal Umbrella 

 Annuities 

BUSINESS INSURANCE:  

 Workers Comp 

 General Liability 

 Products Liability  

 Commercial Property 

 Commercial Auto  

 Inland & Ocean Marine 

 Professional Liability/E&O 

 Employment Practices Liability 

 Cyber Liability 

 Employee Benefits 

 Bonds 
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Thanks to all our clients who graciously re-
ferred their family, friends, and associates 
to our agency.   We build our agency on 
your positive comments.   We couldn’t do it 
without your help! 
 

 
 

 

Beatriz referred her 

granddaughter to
 Engle & 

Associates and won an IPOD!    
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We’re over half way there!  With our referral 
rewards program this year, we want our donation 
to Family Care Network to hit $1,000 this year!  
But we need your help.  At today’s count, we need 
87 more referrals before the end of the year to hit 
our goal.  We know everyone needs insurance, 
but we don’t want to grow our business with just 
anyone, We only want to grow with good quality 
clients, like you.  That’s why we’re asking for your 
help - if everyone reading this newsletter told just 
1 person to give us the chance to help them, we 
would meet our goal in no time flat.  If you can 
think of anyone who might be in need of a 
coverage checkup, or might be overpaying on 
their insurance, have them call our office.  My staff 
and I would love the opportunity to talk with 
them, as long as you recommend them.  Of course 
we would love it if they joined our family of clients, 
but just for calling, we’ll give you a coffee card and 
give $5.00 to The Family Care Network.  Oh, and 
there’s the flat screen TV - Grand Prize Drawing is 
in December, just in time for the holidays.  So 
please, tell your friends, family, clients, and co-
workers to Call Engle.  We appreciate it, and so 
will your community.  If you have questions, please 
don’t hesitate to call us. 
 
For more information about our referral rewards 
program, please visit www.engleinsurance.com  
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You Don’t Have To Be a Millionaire 

 To Get Sued Like One... 

“We never know the 
worth of water „til 

the well is dry.” 
You can’t escape the ads - online, radio, television, mail, billboards, and even on your grocery cart - “Save up 
to 15% on your car insurance.”  $4.15 billion in advertising dollars from the biggest insurance companies in 
the country want you to believe that the job of protecting your family and business should go to the lowest 

bidder.  I don’t know if that’s such a good idea. For that matter, I don’t think I’d want a reptile, a warehouse clerk, or an actor 
in charge of that job either.  Sure, they’re cute, but so is my Labrador, and I certainly wouldn’t put her in charge of my family’s 
finances.   
 That’s why I want to talk to you about the true cost of insurance.  We get calls from clients now and then telling us 
that our price is too high, and that they got a quote on the internet for less money.  My first question is “what did you get for 
that price?”  In other words, Do you have the same coverage? In most cases, the internet, doesn’t make a very good insurance 
professional.  The folks who staff the call centers are generally low paid, entry level workers, whose primary goal is to get you 
signed up.  They are not industry experts who keep abreast of changes in the marketplace, and thoroughly analyze a client’s 
risk.  No, they are there to sell policies… these are the Wal-marts of the insurance industry - the prices can be low, but in most 
cases you get what you pay for.    
 So what’s the true cost of insurance?  Let’s say you have a $500,000 auto liability limit right now.  You go online and 
get a “good price,” but the liability limit is only $300,000.  It saves you $300/year though, so it’s a good deal, right?  Read on 
for the answer.  You’re in a car accident, it’s your fault, but it’s not that bad of an accident.  Oh and the other party suffers a 

hand injury.  $300,000 should be enough to cover it right?  Wait, the person you hit 
is a plastic surgeon, and with her hand injury, she’s out of work for 4 months.  Her 
monthly income is $80,000.  There’s $320,000 for just her lost wages.  Now you’ve 
got the surgeon’s medical bills ($100,000), not to mention, that she was driving a 
Mercedes Benz S550 ($70,000).  Total cost for you: $490,000.  With us, you would 
pay your premium,$1,500,  and be covered for the loss.  With the “good price” you 
would pay your premium - $1,200 plus the additional $190,000 in damages that 
remain uncovered on that policy. 
 If you don’t have the cash on hand, the courts can seize your assets, garnish 
your wages, and more.  But for $25/month, you could have had adequate coverage 
in place.  With all that said, there is no reason you should be paying high premiums 
when all else is equal.  That’s why we can do the shopping for you.  We have direct 
access to over 60 different insurance companies to ensure that you are getting the 

best VALUE for your insurance dollar - both coverage AND price.  If you feel like you’re paying an unfair price, call my office 
and let us completely re-evaluate your coverage package.  If you are shopping around, send us a copy of your quote, we’ll be 
able to point out the differences and help you determine whether or not it really is a good value.    Scott Engle, LUTCF 

TRUE COST OF INSURANCE 

 Big Ad Ins Engle Ins 

Premium $1,200 $1,500 

Coverage $300,000 $500,000 

Loss $490,000 $490,000 

True Cost  $191,200 $1,500 

We all know that organic 
produce is good for our body, 
but sometimes it’s not readily 
available, or perhaps cost 

prohibitive for some families.  Here are will find 2 
lists - ready to cut out and put in your wallet.  
These lists were complied using data from the 
USDA on the amount of pesticide residue found in 
non-organic produce after it had been pressure 
washed.  The items on the Dirty Dozen tested 
positive for at least 47 different chemicals, with 
some testing positive for as many as 67.  The 
produce on the clean 15 list bore little to no traces 
of pesticides.  -- Cut out box and fold along orange 
dotted line. 



 

Tell Others About Us and Win a Prize 
Referrals are the lifeblood of any business, and there’s no better source than you! 

 we want to reward YOU for sending others to our agency… 

2011 REFERRAL REWARDS PROGRAM! 

Win an IPOD or Flat Screen TV! 

Here’s what your friends and neighbors are saying about us… 
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“Lisa, Jayne, and the Staff at Engle have 
worked tirelessly to find us the product 
liability insurance for our unusual 
product.  Each year they keep an eye on 
our bottom line and get us the best deal 
in the industry.  It’s been great having a 
true partner working with us.”   
      - Steven Zawalick, Owner, 

 Bloxygen/Ironwood Designs, SLO 

“It’s hard to believe, but Engle Insurance has been 
handling our car, home, liability, and now workman’s 
comp for almost 30 years.  When I was in a car accident 
with my 6 week old daughter, they handled everything 
in an expeditious and professional manner, and made a 
very stressful experience easier to handle.  I have 
recommended them to both personal friends and 
business associates.”   
   -Joan Watt, Seacoast Design & Construction, Cayucos 

A referral is sending someone 
you care about to someone you 
trust.  Thank you for your 
business and your referrals.   
 -Jayne Engle-Allen 


